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Problem

The African skincare market is currently
dominated by hazardous chemical-based
products that offer quick results at the
cost of long-term health, and expensive
'natural’ imﬁorts that lack efficacy for
melanin-rich skin; Pure Essence
Apothecary solves this for health-
conscious women by delivering
premium, science-backed natural
cosmetics that prioritize dermal healing
and the celebration of African identity
over toxic alteration
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Solution

WWW.pureessenceapothecary.com

Pure Essence Apothecary provides a high-performance, plant-based wellness ecosystem
designed to replace toxic skin-bleaching products. Our ZABS-certified range includes botanical
skincare, wellness teas, and therapeutic oils formulated specifically for African skin biology.

Customers value the brand’s “Peace of Mind” achieving a premium glow without risking systemic
health complications from unregulated chemicals. Beyond physical results, we provide
profound emotional value through identity restoration, moving women from the social
pressure of skin-lightening to the confidence of natural self-love. By integrating personalized
education and circular, zero-waste production, we empower conscious consumers to choose
ethical luxury that supports local women cooperatives and environmental preservation.

Pure Essence Apothecary is more than a beauty brand; it is a movement of health, authenticity,
and cultural pride that empowers African women to embrace their true skin.
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Traction 2 OUR JOURNEY %

' Pmildinrr Trust. Delivering Natural Value,

Year Milestone Business Status Revenue i ‘o‘ .
2019 Inception Home-based R&D  K5,000 ‘
2024 Structure Phvsical Store + Ltd Co. K20,000 100%

Growth Phase S ; g

/  Monthly Active Retail ZABS

2025 Expansion Umoyo, Tati, Kubu Cafe § )\ Revenue Clients  FPartrers  Certified

Scaling Phase b ' ' _
2026 Authority ZABS Certified K20,000 ® ® ® >

: i 2024 2025 2026 /

Pure Essence Apothecarv is no longer a 'test’. it is a o R : .
proven business. We started in a home kitchen in "/ \ N‘? ' \
2019 with iust K5.000. Todav. we are a ZABS- lonl | '..% | . | ;
certified. Limited Companv generating K20.000 a g— NEA \¥v/

' i ' i s Launched iitd strategic —
month w_|th over 300 loval clients. Bv partnering with s d f{om i Forrall regitered, umw : n':r;?p:a egic El ZABS Carthcation
heavvweights like Umovo Natural Healh Stores ,Kubu with K5.000. Operiad physical ny | & 400% Reveruse
Café and Tati Beautv. we have exnanded our ' retail cutlet. § gowth,
footorint from Lusaka to the Copperbelt and /M\

Livingstone. Our MVP is validated. our aualitv is ) U
certified. and we are now looking for the cabital to o v, TR TS ]
move from hundreds of customers to thousands ‘K v Natural Ingredients, Proven Quality, Growing Impact 4

across the region."



Value Proposition

Pure Essence Apothecary empowers African women to reclaim their natural radiance through
a ZABS-certified, plant-based wellness ecosystem that replaces toxic bleaching chemicals with
identity-affirming, sustainable skincare products
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MARKET VALIDATION & POSITIONING

PURE ESSENCE: TARGETING 5% OF THE MARKET IN ZAMBIA
ON THE PATH TO SOUTHERN AFRICA LEADERSHIP

~
STRONG & GROWING GROWING MARKET
OPPORTUNITY CONFIDENCE
rctas et kst i gt 1.. MARKET EIZE 2. MARKET GROWTH ConGinece arvnm] St of
natural and sustainabic ssnzare ZAMBIA BE,_\U B ZAMEIA EST. 2 65% creoes o stable
Dreducts in Zambis o wen Ly PERSONAL CARE MARKET Aorwdat i IO Cog-teTen
hoatth asarenzss and IFestyle businezs cxparson.
hanges
7 1 l " i
US$800.96 MILLION »
in 2025 2.66%
6 IAARKET V. TION CI_}EI} 3.06% Per Year
SOURCES Z3 3. OUR TARGET
IR ey 16.9% 5% OF 242 MILLION
a7 b D Ecaur, 520 * - =~
statista®a cowrieam et (3—5 YEARS) : ;
USSE00.3604 1 2025, s j CLEAR REVENUE
CALS 306 \__}(\{/ / POTENTIAL
e e S © -
SR, u Wi U S sodreszabls morket
e S et e E SE{E BCE US$12.1 MILLION Lriceks a USS12.1M
reverve cpoortun ty
e pacele £ 5 Airca IATORAL P RS, W73 REVENUE OPPORTUNITY | nseetiirin
E Rl S Y 5. PURE ESSENCE
STRATEGIC POSITION i ket e 16.9%
=3 i Natural Skincare Expancliog into key SADC markets.
N - A oy =
BACKED BY FARS eI E E REGIONAL
rtnerships LEADERSHIP VISION

RELIABLE DATA
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ADDRESSABLE OUR TARGET REVENUE OPPORTUNITY T
MARKET XX MARKET SHARE = 6 (3-5 YEARS) ’%wt_"zﬂ;:ﬁ-ci =
USS242 MILLION 5% US$12.1 MILLION e s
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Competition

Competitor

Pure
Essence (Us)
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<+ PURE ESSENCE

REVENUE MODEL

Multiple income streams. Strong customer trust. Sustainable growth.

HOW WE GENERATE REVENUE

1. DIRECT ONLINE SALES 2. RETAIL STORE SALES 3. WHOLESALE PARTNERSHIPS 4. CUSTOMIZED SKINCARE 5. SUBSCRIPTION &

Website & Sacial Media Physical Retail Partners Bulk Orders CONSULTATIONS REPEAT PURCHASES

Personalized Guidance Customer Loyalty
= |
o o°

@ 6 0 + Products soldin partner + Suppiy to salons, spas, * One-on-cre skincare » Maonthly skincare
< Sales viawebalte retzil stores boutigues & wellness consultations subscription burdles
« Tiktok Shop + In-store promotions centers « Parsonalized product « Replenishment reminders
« Facebook Shop *» Branded visibility & + Bulk purchasing recommendations * Loyaity rewards &
* Dircct messaging crdors product education = B28 partnerships + Skincare routines & ccaching member discounts
ONE-TIME & REPEAT SALES ONE-TIME & REPEAT SALES WHOLESALE REVENUE SERVICE INCOME RECURRING REVENUE

BUSINESS STRATEGY THAT DRIVES REVENUE

S = e Sp o &

BUILD TRUST EDUCATE COMMUNITY ENGAGEMENT NATURAL AFRICAN BEAUTY MARKETING & PARTNERSHIPS AFFORDABLE PREMIUM PRICING
Hgh-guality natural Skincare sduzation Creata a community Postaning around hantage, Digital marketing, nfluancer Pramium quakty at a fair oece
products « Transparency builds confidence that believes in natural salf-love, and wellness partnarships & customer drivas volume, layaliy & ‘
= Strong customers trust and brand authorty beauty & sclf-lave creates omotional connection referrals expand reach profitabilicy

DIVERSIFIED INCOME STREAMS =
REDUCED RISK & LONG-TERM GROWTH

j@*u’\v@*@‘“é‘):

Praduct Sales Wholaesale Consultations Subscriptions Sustainable
Revenue Growth

WHY THIS MODEL WORKS |

@& Multipie incarmes streams creats financial stability
® Repest customess drive consistent cash flow
@& ‘Wholesale partnerships increase scale

& Consultatians incraase customer lifetime valug
& Strong brand positioning builds lang-tarm loyvaity

!/ PURE ESSENCE IS MORE THAN SKINCARE—IT'S A MOVEMENT OF NATURAL BEA Y, S E & WELLNESS, \E—




Financials

Revenue Stream 2022
Product Sales 12,000
Retail & Wholesale —
Consultations —
Repeat Orders / Subscriptions —

TOTAL INFLOWS 12,000
Major Investment Areas Total Value

Factory Setup / Production Space 50,000
ZABS Testing & Certification 15,000
Product Research & Development 15,000
Branding & Identity 40,000
Packaging Development 30,000
Label Printing 10,000
Sampling & Giveaways 15,000
Raw Materials 30,000
Equipment 8,000
Communication 30,000
Wages (3 workers over years) 132,000
Electricity 30,000
Transport & Logistics 45,000
Rent / Retail Operations 72,000
Branded Marketing Materials (2026) 15,000
Digital Marketing & Promotions 50,000
Miscellaneous & Compliance 30,000

TOTAL INVESTMENT / OUTFLOWS 617,000

2023
48,000
12,000

6,000

66,000

2024
96,000
36,000
12,000
12,000

156,000

2025
180,000
72,000
18,000
36,000
306,000

2026 Projected
240,000
120,000
30,000
60,000
450,000




PURE

ESSENCE

REVENUE (K)
2,500,000 |
|
2,000,000
1,500,000

\ 933K
1,000,000

500,000

Face & Body
Soap Bars

TOTAL REVENUE
PER YEAR ()

/ STRONG REVENUE GROWTH

z l l l Fram K20,000/manth
to K500,000+/manth by Year 4

FINANCIAL PROJECTIONS (4 YEAR OUTLOOK)

< Building Today. Leading Tomorrow. ¥

TARGET: 5% MARKET SHARE IN ZAMBIA — EXPANSION INTO SOUTHERN AFRICA

PROJECTED REVENUE (K) OVER 4 YEARS

w7

h

B Year 1(K)

O.I -

Body Olls
& Serums

3,420,000

1,140K

W Year 2 (K) B Year 3(K) Year 4 (K}
1,521K
170K
1,037K
BE4K 900K 823K
o THK 622K 120K
4321( 390K 420K
I I 240K 300K l
Body Butters Serubs & Customued Relail & Subscription &
& Lotions Exfoliators Skincare Wholesale Repeat Purchase
Consultations Partnerships Bundles
=7 %_é @) &> [55%
4,212,000 5,258,400 6,583,680
MULTIPLE INCOME STREAMS SCALABLE & REPEATABLE EXPANDING BEYOND ZAMBIA
Product sales, wholesals, Retail partners, dgital channeds \ J Positioning Pure Essence as
subscriptions & consultations and loyal customer base a Southern African brand

TOTAL REVENUE GROWTH

6.58M

- 5, 26M

4.21M
302M

Year 1 Year 2 Year 3 Year 4

52% GROWTH FROM YEAR 1TO YEAR 4

USE OF K1,000,000 INVESTMENT

.I

m-ﬂ Factory Upgracke & Froduction Scae 250,000
@ Raw Materials & kventery Expansion 150,000
@ 24BS Certification + Complance 80,000
€D Beancing + Packsging ¢ Laeling 120,000
qﬂ Digital Marketing + Infiuencer Campagrs 150,000
Retad Expansion + Distribution 120,000
ﬁ Warkng Capital 80,000
@ Expert Readimess (Scuthern Africa) 50,000
485  Staff Expansion + Training 100,000
° Emaryercy Buffer / Risk Resore 50,000

TOTAL INVESTMENT 1,000,000

-

J

THIS INVESTMENT ACCELERATES GROWTH, EXPANDS IMPACT, AND CREATES LONG-TERM VALUE.



Team

1. Betty B Chilonde
Founder and CEO
MSc Education /Curriculum
development /Entrepreneurship
Experience:

Master’s degree in Curriculum
Development and
Entrepreneurship Strong
background in business strategy,
innovation, and sustainable
enterprise development Certified
natural skincare formulator
specializing in safe, plant-based

2. Letah K Chewe
Manager
Degree in Development Studies Leads sales
and market expansion strategy Identifies
and develops new business growth
opportunities Builds and maintains strong
customer and partner relationships

African skincare solutions Certified Strengthens brand visibility and market
Circular Economy expert (Circular A presence Experienced in community
Economy Institute)Leads product engagement and market dynamics
development, brand strategy, and

business growth Ensures alignment
of sustainability, ethical sourcing,

and product quality Works with
industry experts to support
innovation and regulatory
compliance.




Ask

Seed Investment Required: K1,000,000
Investment so far: K300000
Covers product development, initial production

Use of Seed Investment (ZMW 1,000,000)

Production scale-up

Option 1: Equity Investment (Preferred)Offering: 20% equit
Equipment & machinery
Stake Implied company valuation: Post-money

valuation: ZMW 5,000,000Pre-money valuation:
ZMW 4,000,000(1 share value = ZMW 40,000 per 1% equity

Operations buffer
Option 2: Convertible Debt (Alternative)Loan amount:

ZMW 1,000,000Interest rate: 12% per annum Repayment

Marketing & distribution

period: 3—5 years Option to convert into equity at agreed Working capital

valuation during next funding round
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EMBRACE YOUR
NATURAL RADIANCE

Discover the transformative power of
the Baobab Combo for healthy,
nourished, and protected skin,
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i SHOPTHE COMBO M

THANK YOU




