Turning Every Ride Into

a Marketing Opportunity

PRE-SEED INVESTMENT BRIEF

Vixta installs smart HD screens inside taxis, minibuses and ride-hail vehicles, delivering geo-targeted ads to captive passengers
across Lusaka — Zambia's fastest-growing city of 3.7M people.

www.vixta.com | hello@vixta.com

$350K $2M 14.9% 12 mo

Pre-Seed Raise Pre-Money Valuation Equity Offered Runway

Zambian businesses have no measurable way to reach urban audiences ® CPM Advertising: Brands pay $8-$25 per 1,000 impressions

in motion. Billboards are ignored, radio has no visuals, digital ads are ® Campaign Packages: Weekly / monthly fixed-term bookings
scrolled past. 3M+ daily passengers go completely unmonetised for

® Data SaaS: Premium analytics dashboard for agencies

Vixta installs 4G-connected HD screens in vehicles. Brands target by
route, time, or vehicle type. Passengers see ads with zero skip rate.
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Hardware cost (amortised 36 mo)

12,000+
Monthly impressions at 40% fill

$55

Average monthly revenue/vehicle

® 10+ pilot vehicles onboarded in Lusaka
® 3 brand advertisers in active negotiation
® 2 fleet operator MoUs signed
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$340M $48M $4.2M

Sub-Saharan TAM Zambia SAM Y3 SOM Year 1

Year 2

® pPhase 1 (M1-6): 50 vehicles, 3-5 anchor brands, Lusaka CBD
® pPhase 2 (M7-18): 250+ vehicles, minibus partnerships, agencies

® Phase 3 (Y2+): Ndola, Kitwe, Livingstone — then regional

40% Hardware — 500 screens (Year 1 fleet)

25% Sales & marketing — brand acquisition

20% Tech platform & analytics dashboard

Digital media & AdTech — 8 yrs East/Southern Africa
10T & embedded systems — prev. Huawei Zambia

FMCG & telecoms marketing — 10+ yrs Lusaka market

Pre-Seed Round - $350,000 USD - $2M Pre-Money - 14.9% Equity hello@vixta.com | www.vixta.com




